
Frozen Foods Are a Kitchen

Essential 
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96%

37%
of consumers

use frozen food

to reduce food

waste

believe the frozen food

aisle offers better-for-you

options

96%
combine fresh

and frozen

ingredients in the

same meal

76%

of shoppers eat
frozen food daily

or every few days

buy frozen foods
with a specific

meal in mind

M O R E  S H O P P E R S  T U R N  T O

T H E  F R O Z E N  F O O D  A I S L E

The frozen food core consumer base is

growing.

F R O Z E N  A N D  F R E S H  -

N O T  F R E S H  O R  F R O Z E N

Shoppers are not choosing

between the freezer and the

refrigerator. They are using both. 

F R O Z E N  F O O D  M E E T S  T H E

N E E D S  O F  T O D AY ' S  FA M I L I E S

Today’s shoppers value frozen food for its

value and quality. The purchase drivers

are: ease of preparation, price and taste.

FA M I L I E S  S T R E T C H  F O O D

D O L L A R S  W I T H  F R O Z E N

Consumers save by meal planning,

cooking at home, and preventing food

waste. Frozen food meets all these needs.
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